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Dayananda Sagar College of Arts, Science and Commerce
Kumaraswamy layout, Bengaloru-S6it 11

Internal Quality Assurance Cell (IQALC)

The Marketing Club - Trio C's - “Marketing Marathon™

Prepartment: BEA

Date: 22402/24025

SLNm.  Particalars

1. évcnt

Event Helabed Detnils

" The Marketing Club — Tria C's —*Marketing Marathor™

X Title of the Fvent

Marketing Marathon

R | 21 February, 2425
4. | Time LODEM
T Veme Mew Rusincas Block, Boilding MNe. 13, Room ko, 212
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Details & IR
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Participants (Fnclose |
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Event Helaied Detatls

D, Suplab Kanli Podder, Assistant Professar

10 PR Oversiew of he prugram chjeclives wrd culoomes,

310 P Selection of Best Brand and Resalo annoancement

SLNb. | Particalars
i | Faculty Coordingtors
Dir, Shweetho. 8. P, Agsistanl Professor
i Prof. Rajendrs Kumar, Assistant Professor
! Praf. Pravecn, Assistant Professor
| - ’
Prof, Shinuthi H 8, Assistant Professor
13, Student Coordinalor's ll:himﬁ;h_]?:éJ L
Ranlanm V¥
Devike, L
Rutika /
[iccksha !
Pratham
14, | Total Expenditure Rs. 1,500
(Lrctails to he
enclosed)
15, !ipnn.wrﬂ and Amount | NIL
{if any)
L&, _Agnm:la of the Fvent Leis) P Weleome Addeess
220 PM: Bound- [ Drund Desipn
2:50 PM: Beand-2: Presentation
4:00 Pz Wote of Thanks
17. | Provided the link of | Yes o
| the report wploaded
| e College Websile
18, | Provide the links of Yy
| the repurt uploaded
{ om social media
[, e seol do L]
MewspapersT I ves,
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cuftings/images: I
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H {Attnch a copy**)
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| iAuack i copy™*) ) s 1
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Attached? ¥



Sk No. | Particulars Event Helated Details
13 | Summary of the | The Muorketing Club - Trio ©'s swecessfully organized  the
E.:::'l!:i[l"r'linimum e *Marketing Marathon™ an 217 February 2025 at A0 PM. The event
brought together marketing  enthusiasss for an engaging and
competitive experience. Various activities, including brand strategy
challenges, cuse study analysis, and innovative marketing pirch
sessicns, lested participants’ creativity and analytical skills. The event |

withessed  enthuglastic  participation,  fostering  learning  and

networking opporunities. The Muarketing Marathon concluded on a |
high nnte, leaving participants inspired and motivated lo explore new |
dimensions of marketing, The Marketing Marathon concluded on a
bigh nots, with winners being recognized for their outstanding
performances. Partizipants loft inspited and motivated to apply their
Tearning in real-woeld seenarios. The ovent was a grand suciess,
veinforcing the impomance of marketfing in nday™s competitive

business lundscape.
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Duyananda Sagar college of Arts, Science and Commerce

Kumaraswamy Layout, Bengaloru-860111

Department of Commerce — B.Com.

The Marketing Club - Trio C's

Date: 210272025 Venue: Dullding No.13
Time: 100G PM Lvent: Anvaya
Attendance
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Dayananda Sagar College of Arts, Science and Commerce

Shavige Malleshwara Hills, Kumaraswamy Layout

Bengaluru-560 111
Department of commerce and Manapement
- Stedent Feedback Form )
Student name: !"--E"L'.-kfjlg\_ﬂl. B Callege: [}mﬂ%ﬂdﬂd‘ﬂ- ag ol o Vealgt -

Mail 10 it Mo a thwandae. 4o gemalkey , Date: :Lllﬂﬂ klﬂ’l":

Thank you far particivating in the AAPVAT, Inter-tollege Quiz. Your ferdback is essential for us to

ienprose Tubure events, Kindly taka a few moments to complete this form,

i
Iwerntt Mame: :-J“'mh-rt--h:'h = Sr._{_n_‘aw.-m_h-l [
Measurement attributes 3l Please tick wiklchever iz applicable | Remark
Average | Bolow avg | |

Excellent

How wow s wvou rate Lhe averall

DIEIi.'.:.-l_I_iur- wl the raont?
| Howe wiould you rate the

communicatinng from Lhe event

I_"KU enizers?
Hew was the dirfizulty lewsl ol the
| guestinas?

| Were the gueestions relavant to the
thems of tha guir? o

| How engaging dic you tind the quiz
tiopics?

Howw well was the avent r.n-n-:*!un:ln:d
[smnesthoess of thi rounds)? |

T K&«
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< [ ! el T ]
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