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Internal Quality Assurance Cell (IQAC)

Department: B.Com

Marketing Club - Trio C’s

Date: 05/09/2024

5L No.

Particulars

Event Related Details

Event

Marketing Club Orientation Programme

1.

Title of the Event

Marketing Mahayudh — Shubhaarambh

3.

Date

04/09/2024

Time

2:00 PM

Venue

Room Mo, 212, New Business Block

Resource Person 1
Details

(Profile 1o be
enclosed)

NA

T

Topics Covered

NA

Resource Person 2
Details

(Profile to be
enclosed )

MNA

Topics Covered

No. Faculty
Participanis
(Enclose a copy of
names wilh
signalures)

Internal: | NIL External: NIL

11.

No. Studcnot
Participants
(Enclose a copy of
names with
signalures)

Internal: 143 External: NIL




T Particulars Event Related Details
12. | Faculty Dr. Suplzb Kanti Podder, Assistant Professor
R neg CRTIER Dr. Shwetha. S. P, Assistant Professor
Prof. Rejendra Kumar, Assistant Professor
13. | Student Chiranth Raj L
Cnﬁrdlmituﬂ':l R.Ilnjnni V
Taj Sultana
14. | Total Expenditure | Rs. 392
(Details to be
enclosed)
15. | Sponsors and NIL
Amount (if any)
16. | Agenda of the 2:00 PM: Inauguration and Welcome Address
: 2:15 PM: Overview of the program objectives and outcomes.
2:30 PM: Marketing Events
3:00 PM: Q&A and Open Discussion
3.15: New Registration
3:30 PM: Vote of Thanks 2
[ o
17. | Provided the link | Yes ‘:;,J Y
of the report \*? L
uploaded on . = =0 .
College Website . _bsch
18. | Provide the links Yes
of the report
uploaded on social
media
19. | Report sent to NO
Mewspapers? IT
ves, provide
cultings/images:
20. | Certificates NO
Printed?

{Attach a copy**)




Sl No.

Particulars

Event Relnted Detalls

Feedbaek
Collected T
{Attach o copy**)

NO

11.

Attendance Sheet
Attached?"

YES

Summary of the
Event (Minimum
100 words)

The Marketing Club organized an orientation program on 4™ September
2024 at 2:00 PM in Room No. 212 of the New Business Block. The
event began with a warm welcome to our esteemed Principal, along
with the Heads of Departments for B.Com. and BBA. The club aimed
to introduce new students to the world of marketing, highlighting its
relevance and scope in today’s dynamic business environment. The
orientation included insightful speeches by the Principal and HODs,
emphasizing the importance of marketing in shaping successiul
business strategies. Club members gave a brief overview of the club's
activities, achievements, and the various cpportunities available for
students to hone their marketing skills. The session ended with an
interactive Q& A where students shared their thoughts and ideas, further
fostering a sense of enthusiasm and curiosity among the attendees. The
orientation successfully set the stage for an exciting academic year
ahead, positioning the Marketing Club as a vibrant platform for leaming
and growth,
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24, | Photographs of the
Event
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Pic.3 & 4: The Student Coordinator gave a brief about the
Marketing Club during the Orientation Program.
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Dayananda Sagar College of Arts, Science and Commerce
Kumaraswamy layout, Bengaluru-560111

Internal Quality Assurance Cell (IQAC)

Marketing Club — Trio C's

Department: BBA Date: 05/09/2024
Sl No. Particulars Event Related Details
1. Event Marketing Club Orientation Programme
2. Title of the Event | Marketing Mahayudh — Shubhaarambh
3. Date 04/09/2024
4. Time 2:00 PM
3 Venue Room Mo. 212, New Business Block
&. Resource Person 1 | NA
Details
(Profile to be
enclosed)
7. Topics Covered NA
B. Resource Person 2 | NA
Details
(Profile to be
enclosed)
9. Topics Covered NA
10. | No. Facully Internal: NIL External: NIL
Participanis
(Enclose a copy of
mimes wilh
signaiures)
11. | No.Student Internal: 143 External: NIL

Participants
(Enclose a copy of
names with
slgnatures)




@

Altach a copy**)

Particulars Event Related Details
12. | Faculty Dr. Suplab Kanti Podder, Assistant Professor
Cotriimatn Dr. Shwetha. S. P, Assistant Professor
Prof, Rajendra Kumar, Assistant Professor
13. | Student Chiranth Raj L
Coordinator/s Ranjani V
Taj Sultana
14. | Total Expenditure | Rs 392
(Details to be
enclosed)
15. | Sponsors and NIL
Amount (if any)
16. | Agenda of the 2:00 PM: Inauguration and Welcome Address
i 2:15 PM: Overview of the program objectives and oulcomes.
2:30 PM; Marketing Events
3:00 PM: Q& A and Open Discussion
3.15: New Registration
3:30 PM: Vote of Thanks
17. | Provided the link | Yes
of the report
uploaded on
College Wehbsite
18. | Provide the links Yes
of the report
upleaded on social
media
19, | Report sent to NO
Newspapers? If
yes, provide
cultingsfimapes:
20. | Certificates NO
Printed?
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Particulars

Event Related Details

Feedback
Collected?
{Attach a copy®*)

NO

21.

Attendance Sheet
Attached?"

Summary of the
Event (Minimum
100 words)

The Marketing Club organized an orientation program on 4™ September
2024 at 2:00 PM in Room Mo, 212 of the New Business Block. The
event began with & warm welcome to our esteemed Principal, zlong
with the Heads of Departments for B.Com. and BBA. The club aimed
to introduce new students to the world of marketing, highlighting its
relevance and scope in today’s dynamic business emvironment. The
orientation included insightful speeches by the Principal and HODs,
emphasizing the importance of marketing in shaping successful
business strategies. Club members gave a brief overview of the club’s
activities, achievernents, and the various opportunities available for
students to hone their marketing skills. The session ended with an
intersctive Q& A where students shared their thoupghts and ideas, further
fostering a sense of enthusiasm and curiosity among the attendees. The
orientation successfully sct the stage for an exciting academic year
ahead, positioning the Marketing Club a5 a vibrant platform for leaming
and growth.
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Pic.3 & 4: The Student Coordinator gave a brief about the
Murketing Club during the Orientation Program.
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DAYANANDA SAGAR COLLEGE OF ARTS,

SCIENCE AND COMMERCE
Department Of Commeree - UG (BU)
B.Com
TRIOC'S - The Cold Call Captains
The Marketing Club

Circular
Date:04-00-2024

The Marketing Club is pleased to presefnit an orientation
programme “Marketing Mahayudh: Shubhaarambh,” on 4™
September at 2:00 pm in room 212. This event is designed to
_ introduce the students to the club’s mission and activities,
providing a valuable opportunity to engage and grow in the
" field of marketing. We look forward to active participation

from B.Com/BBA students.

Principal
Principal :
Dayananda Szaar Collage of Arts
Science 8 Commerte
K manaseamy Layoul, Benganm - 354 +



DAYANANDA SAGAR COLLEGE OF ARTS,

SCIENCE AND COMMERCE

Department OF Management - UG (BU)
BBA
TRIOC'S - The Cold Call Captains
The Marketing Club

Circular
Date:04-02-2024

The Marketing Club is pleased to present an orientation
programme “Marketing Mahayudh: Shubhaarambh,” on 4%
September at 2:00 pm in room 212, This event is designed fo
introduce the students to the club’s mission and activities,
providing a valuable opportunity to engage and grow in the
field of marketing. We look forward to active participation
from B.Com/BBA students,

J u\hh% . /
%’]‘/ w,,,, S 3

Club HOD-BBA 7Pri ncipal
Principal
Dayananda Segar College of Arts

Sclence & Commerce
Kumavaswamy Layoul, Bengalury - Suy w4




Dayananda Sagar College of Arts, Science & Commerce
Department of Commerce & Management (BU) -B.COM

- Date;04.09.2024
Marketing Club - TRIO C's
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Date: 4th September, 2024

Dayananda Sagar College of Arts, Science and Commerce
Department of Management - BBA

Trio C's - The Marketing Club

Adtendance

Venue: New Business Block, Room No, 212
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Dmc-: 4th Seplember, 2024

Dayananda Sagar College of Arts, Science and Commeree
Department of Commerce - B.Com

Trio C's - The Marlkeiing Club

Attendanes
Venue: New Business Block, Room No, 212
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Dayananda Sagar College of Arts, Scienee and Commerce
Department of Commeree - B.Com

Trio C's - The Marketing Club

Attendance
Date: 4ih September, 2024 Venue: New Business Block, Room No, 212
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