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C: lidated List of Project of 4th Semester MBA October 2022 (2020-2022 Batch)
,i| Reg. No. Name e Tople/Tie Guide Name
F I:Dunmx ABHILASH SADANAND PATTAR [MARKETING |A STUDY ON AGILE/SCRUM METHODGLOGY FOR EFFECTIVE T PRODUCT/SEAVICE DELIVERY WITH SPECIAL REFERENEE 70 SONATA SOFTWARE BANGALORE Or Kadimbini katke
2 |20C0CMD010 |AKSHATHA B HR A STUDY ON INFLUENCE OF ORGANISATIONAL CLIMATE ON EMPLOYEE COMMITMENT AT OSIECTWIN TECHNOLOGY,
3 |20000MDO17 | APURBA DECA MARKETING |A STUDY ON IMPACT OF SOUIAL MEDAA MARKETING ON CONSUMER BLYING BEHAVIOUR
4 [200004D023 |6 M PRATWAL MARKETING |A STUDY ON PRODUCT CONCEPT TESTING - A SPECIAL REFERENCE TO DISPOSABLE ALUMINIUM WATER BOTTLE IN BANGALORE CITY.
5 |20000MD033 |CHANDANA P MARKETING |A STUDY OM CHALLENGES OF PRODUCT 1N MANUFACTURING COMPANIES A SPECIAL REFERENCE TO MANUCHD MACHINES VT LTD.
6 |20COCVDO0G0 | EIRAN KUMAR L MARKETING |ROLE OF DIGITAL MARKETING STRATEGIES IN COMPANY REVENUE GENERATION WITH REFEAENCE 10 JIVA AUTONATION.
7 |20COCMDOSE | MANIUNATH ASHOK PATIL MARKETING |ROLE OF FLOGR PLANNING AND DISPLAY AT MAX HYPERMASXET INDIA FUT LTD: SPECIAL REFERENCE TO MANTRI MALL SPAR
8 _|20C0CMDOTD | MAYANE SONI MARKETING |A STUDY ON AMALYTICAL CHALLENGES |N CUSTOMER ACCUISITION AND BUSINESS GROWTH
9 |20C0CMOOTS | NAHID AHAMED N rr.-un:mn“ (STUDY ON CHALLENGES GF DIGITAL HEALTH CUSTOMER EXFECTATIONS V5 CUSTOMER EXPERENCE
10 [J0CTICMDO8E | NTTHESH SHETTY [MARKETING [A STUDY O EVALUATION OF EFFECTIVENESS OF CUSTOMER, RELATIONSHIP STRATEGIES: A CASE STUSY 07 MURU CERAMICS LTD
11 [J0C00MD0S5 | PRANEETHA | |MAREETING [A STUDY ON ROLE OF CUSTOMER GRIEVIENCES 1N CUSTOMER RETENTION
12 [20c00MD101 'mwnmn MARKETING |A STUDY ON IMPACT GF CUSTOMER PERCEFTION ON PRODUCT BRAND LOYALTY: A SPECIAL WITH RESPECT 10 SUZURI PVT LTD Dr Kadimbind katke
13 [20000MD083 | DEEPU S BABU Finance "A COMPARATIVE STUDY OF CLOSE ENDED AND OPEN ENDED MUTUIAL FUND SCHEMES IN INDIA™ Praf. B R Narasimha Murthy
14 |20c00MD082 | WEETHI SATHISH France :mms:m;macrnf EXCHANGE RATE VOLATILITY ON THE REVENUES OF SELECTED IT SECTOR COMPANIES WITH REFERENCE TO MAIORA IT SERVICES AND CONSULTING Prof. 8.7 Narasimhe Murthy
KAVYA SHRIPAD BHAT Finance A STUDY ON RISK MANAGEMENT IN BANKING SECTOR WITH REFERENCE TO HOFC BANK. Prof. B R Narasimha Murthy
ABHILASH M Finance A STUDY ON INVESTORS PERCEFTION TOWAADS INVESTMENT IN INDMAN STOCK MARKET Frol. B8R Murthy
SUINIL KUMBR L Finance "1 STUDY ON CREDIT RISK MANAGEMENT AT HOFC BANK Frof. 8 R Narasimha Murth
18 |20COCMO143 [SUMANTHA Marksting | A STUDY ON BRANDING TECHMIOUES AND TS IMPACT DN SALES OF THE NANA AGRO INDUSTRILS Frof. B R Narasimha Murthy
PUNITH ELIMAR H G Finance. “STUDY ON WORKING CAPITAL MANAGEMENT" IN HEUCOFTER MAO DIVISION, HINGUSTAN AERONAUTICS LIMITED, BANGALORE Praf. 8 R Narasimha Murthy
AKSHEY SUBRAY HEGDE Finance A STUDY ON ENTRINSIC VALUE THROUGH DIVIDEND DISCOUNT MODEL ON SELECTED MiD-CAF STOCKS IN NATIONAL STOCK EXCHANGE Prof. BR Murthy
SHASHANE R Finance A STUDY ON THE FINANCIAL AOLE OF ROYAL SUNDARAM GENERAL INSURANCE COMPANY LMITED I THE Prof. B R Narasimha Murthy
MONISHA N § [Finance A STUDY O INVESTORS PERCEFTION TOWARDS MUTUAL FUND INVESTMENTS WITH REFERENCE TO AXIS MUTUAL FUND = Prof.BR Murthy
[CHETHAN GN |Fimance A STUDY ON HOME LOANS FACILITY AT HOFC BANK IN COMPARISON WITH OTHER PEEA BANKS” Prof. 8 R Narasimha Murthy
AKLILA BHARATH CHANDRA Marketing | A STUDY ON BRAND PREFERENCE AND ITS IMPACT ON CONSUMER, BEHAVIOUR AT METRO CASH AND CARRY PYT LTD BANGALOHE * Prof BR Murthy
5 ACHAL CHOWDARY Finance A STUD'Y ON EMPLOYEE STOCK OPTION FLANS OF SELECTED INDIAN COMPANIES LISTED AT NSE Cr. Chetan Shetty
E3 | B8LISHA M POQIARY Finance [THE IMPACT OF INVENTARY MANASEMENT ON FIRM'S PERFORMANCE WITH REGARD TO TALLUKA MARKETING SOCIETY, LTD SIDOAPUR Or. Chetan Shetty
7 IEHINMAY GRONKAR Finance | STUDY ON HOMELGANS WITH REFERENCE TO HOFC BANK COMPANY: HDFC BANK UTTARARALL Dr. Chetan Shexy.
8 DHANUISHRLE & Firance A STUDY ON PERFORMANCE EVALUATION OF OPEN-ENDED LARGE CAP EQUITY MUTUAL FUND GROWTH SCHEME WITH SPECIAL REFERENCE TO HOFC MUTUAL FUNDS Or. Chetan Shatty
2 | KIRAN G Finance A STUDY ON PERFORMANCE EVALUATION OF 1POS N INDVAN STOCK MARKET WITH AESPECT TO NSE Cr.
30 |30COCMDOTS | MONSHELMAR M Finance A STUCY ON FINANCIAL PERFORMANCE OF SOCIETE GENERALE Or. Chetan Shetty
31 |DCOCMDOBE |NIREEKSH P SHETTY Finance A STUDY AND ANALYSIS OF CLAIM MEMAGEMENT PAOCESS AT AOYAL SUNDARAM GENERAL INSURANCE COMPANY LIMITED Or. Chetan Shetty
| 32 |20000MDI10 [RASHIMIPRIYA M Finance A STUDY ON BUDGETARY CONTROL AND (TS5 IMPACT ON E I TECHHUT TECHNDLOGIES PVT.LTD Cr. Chatan Shetty
33 [20C0CMD131 [SHAEEPAD BHAT |Finance [ STUDY ON CAPITAL DECISIONS WITH RESPECT TO LOKOZO TECHNOLOGIES PRIVATE UMITED or.C
34 [2000CMO146 |SUSHMA RUNDAR |F|ﬂav|;e FERFORMANCE OF MUTUAL FUND IN INDIA [Or. Chetan Shetty
35 |20COCMB1T76_|GOWTHAM S Fnance A STUDY TO ANALYZE THE RECEIVABLE MANAGEMENT ON NIPPON EXPRESS MDIA PVT LTD Dr. Chetan Shetry
36 [I000CMD1TT [NACHIKET RAICUMAR PATIL Markting __[STUDY ON HOMELOANS WITH REFERENCE TO HDFC BANK COMPANY: HDFC BANK UTTARAHALLI Dr, Chetan Shetty
[P F— SOALEAR P Aﬁg::rwa: (:;ssrr:num BUYING BEHAVIOUA TOWARDS PRICE FLUCTUATION OF EDIBLE OIL AND IT5 IMPACT ON THE SALES GROWTH OF SHRI SHIVAYOG! SITDARAMESHWARA ok, ol Prasanng Kumar
38 [20000MD014 | ANURADHA GURUIMURTHY jn STUDY ON CUSTOMER EXFECTATIONS, EXPERIENCE AND SATISFACTION LEVEL TOWARDS SERVICES PAOVIDED AT ATHER IN BANGALORE MARKET Prof. Cal.
AVIKASH N

]I STUDY ON IMPACT OF MARKETING STRATESY GN THE VOLUME GROWTH OF LAST THREE YEARS OF PAVITHRA TOOLINGS PYT, LTO,

Praf, Col. Prasanna Kumar

DARSHAN KELLEARNI

IMPACT OF CUSTOMER'S FEEDBACK ON MARKETING PERFORMANCE IN THE SERVICE INDUSTRY, WITH FOCUS ON L'OREAL UNISEX SALONS [N SANGLORE

Praf, Col. Prasanna Kumar

A STUDY TiO ASSESS CUSTOMER SATISFACTION LEVELS WITH POST-SALE AND SERVICES OFFERED BY JOHN DEERE IN DHARAWAD REGION IN LAST THREE YEARS Pral. Col. Prasanna Kumar
A2 |2DCOCMDOST  |KESHAY KARWA MKT A STUDY ON THE EFFEC NESTLI G IN REVIVING MAGGIE'S REPUTATION AND MARKET SHARE IN THE INDUSTRY AFTER THE BAN [N INDA Praf. Cal. Prasanna Kumar
43 |2000CMDOED  |EXTA GUPTA IAKT | A& STUDY ON THE SUCCESS OF LICIOUS E-COMMENCE STAATEGY IN BANGALORE MARKET AND IT'S INFLUENCE DN D2C BUSINESS IN THE RETAIL INDUSTRY Prof. Col. Prasanna Kumas
44 |2000CMDOT2  [MITHILESH Co [MET | A STUDY ON THE INFLUENCE OF CHAT 0TS IN ACHIEVING BETTER CUSTOMER SERVICE AND ENGAGEMENT IM FODD DELVERY APP ZOMATO IN BANGALORE MARKET Prof. Col. Prasanna Kumar
45 2000CMOES | NIKETHANA R BHATTA MET A STUDY ON THE IMPACT OF DIGITAL MARKETING ON THE REVENUE GROWTH OF DUNZO APP 1K LAST TWO YEARS Pref. Cal. Prasanna Kumar
46 |2000CMD093  |PONLIGANTI SAI ESWAR MKT A STUDY OF CONSUMERS PERCEFTION AND THEIR SATISFACTION LEVELS WITH SERVICES OF BIG BASKET WITH SPECIAL EMPHASIS ON TS COMPARISON TO BUNKIT'S SERVICES. | Prof, Col. Prasanna Kumar
47 [2000CMO098  (PRAVEEN EUMAR V MET

A STUDY ON SOCIAL MEDMA AS A PROMOTIONAL TOOL FOR FOOD AGGREGATING COMPANIES AND ITS IMPACT ON CUSTOMERS, WITH SPECIAL REFERENCE TO ZOMATO

Pral. Cal. Prasanna Kumar




48 [20COCMDI04 [RAHULM MxT Qrﬁg;ﬁ;"““ CUSTOMERS SATISFACTION LEVELS TOWARDS THE SERVICES PROVIOED BY RELIANCE 10 INFOCOMM UMITED 1N UTTAR KANNADA, ViTH SPECRLTOCDS —
ROWTH . Prasanna Kurnar
A9 [20COCMD009  |AKSHATA W PASTE Finance A STUDY ON DEBTORS MANAGEMENT IN KARNATAKA MILK FEDERATION", e
50 |20C0CMDO32 |CHANDAN K€ Finance "M COMPARATIVE STUDY AT BAILLEY [PARLE AGRO]) SAI SANKALP BEVERAGE PRIVATE LTD, MYSORE", Pnsf-:m“.
51 |20C0CMD042_|DEEKSHA M Finance A STUDY QN FZSK OW RETURN ANALYSES OF BANKING STOGKS LISTED ¥ Sk CrOCHIFIY-. 2 -vw:
52 |20COCMOOSE  [KAVANA SHREE R Fnance A STUDY ON CUSTOMER SATISFACTION TOWARDS GOLD LOAN TO MUTHOOT FINANCE LTD, BANASHANKARS, Frol'l "
53 Tmmmm MANLU H A STUDY ON JOB SATISFICATION LEVEL OF EMPLOYEES WORKING IN KARNATAKA SOAPS AND DETERGENTS LTD." P-uf: T.,
_%;_}ﬁ#m Ma""“""ff AULE ;n::: A STUDY ON FINANCICAL PLANNING FOR SALARIED EMPLOYEE AND FOR TAX SAVING AT INTERGRA MICRO SOFTWARE SERVICES [F) LTD, BENGALUAU CITY™ Prot, Nyana T
CMOKTY7 ng__|"A STUDY ON CUSTOMER SATISFACTION AND BUYING BEHAVIOUR OF CUSTOMER WITH REFERENCE TO VOLTAS PRIVATE LIMITED"™. Frof, Nayana T,
56 |2000CMDOE1 | NAVEEN CHOUDARY Finance. A STUDY OF IMPACT OF STOCK SFLIT ANNOUNCEMENT EFFECT ON STOCK PRICES OF SELECTED INDIAN COMPANIES-. S Rt
57 |20COCMDO8S | NITHIN NARESH R. K HER: A STUDY ON HUMAN RESOURCE INFORMATION SYSTEM [HAIS) PRODUCTIVITY OF EAGLE WEAR", Frat, Nayana 1.
58 |20COCMDOS6_| PRANJAL SAIKIA Finance A STUDY ON WORKING CAPITAL MANAGEMENT OF PROFICIO BUSINESS SOLUTION PRIVATE UMITED”. Fr. Wyara T,
i) m‘i};"t";’ﬁ“ H ROOGI Marketing _|*A PROIECT REPDRT ON MARKETING RESEARCH AS A TOOL FOR PROFITABILITY IN SHRI SHIVAYODG! SIDDARAMESHWARA FLOUR MILL [S35FMT™, Prol. Nayana T.
| 60 |20COCMD120 |SHAIK JAKIR SHARIEF Finance _ [* MUTUAL FUNDS AND PORTFOLIO MANAGEMENT OF HOFC ASSET MANAGEMENT COMPANY". rok. ayana T,
61 |200CMD01S [ARUNA MARY FE IMPACT OF WORK LIFE BALANCE ON STRESS MANAGEMENT OF EMPLOYEES AT MILES EDUCATION AMEER ASAA AHMED
62 |2000CMDO30_[BHAWYA CG HR EFFECT OF ORGANIZATIONAL CULTURE ON EMPLOYEE WELLBEING AT R5&OL AMEER ASRA AHMED
&3 [WR _]Wrmnw. INTELLIGENCE ON STRESS MANAGEMENT OF EMPLOYEES: A STUDY WITH REFERENCE TO GALRAY COLLECTIONS AMEER ASAA AHMED
64 HR SAFE WORKPLACE AND HEALTHY ENVIRONMENT PRACTICES WITH VARIDLIS EMPLOYEE WELFARE SCHEMIE AT SHRI SHIVAYDG! SIDDARAMESHWARA FLOUR MILL AMEER ASA AHMED
65 HR WCRK LIFE BALANCE OF EMPLOYEES: A DEMOGRAFHIC PERSPECTIVE WITH REFERENCE TO PARESH SHAH & CO. AMEER ASRA AHMED
56 - [nR IMPACT OF DRGANIZATIONAL SUPFORT DN EMPLOYEE WELL-BEING: A STUDY WITH FEFERENCE TO BHARAT SILKS. = AMEER ASAA AHMED
67 MARKETING |IMPACT OF BRAND AWARENESS AND BRAND TRUST TOWARDS BRAND LOYALTY IN E-COMMERCE WITH REFERENCE TO FMCE PRODUCTS AT COJECTIVE COMPANY AMEER ASAA AHMED
68 MARKETING |EFFECT OF BRAND AWARENESS AND DIGITAL O ( ONAL PERFORMANCE: A STUDY WITH REFERENCE TO COJECTIVE COMPANY AMEER ASRA AHMED
5_5 HR EMPLOYEE COMMITMENT AND ITS IMPACT ON JOB PERFORMANCE: A STUDY WITH SPECIAL REFERENCE TO WHIZZY LOGISTICS PVT. LTD AMEER ASRA AHMED
70 MARKETING | A STUDY ON BRAND AND BRAND PREFERENCE OF RURAL CONSUMERS TOWARDS TVS MOTORS AMEER ASAA AHMED
71 HR | A STUDY OF O CULTURE AND TS IMPACT ON AFFECTIVE COMMITMENT AT 5R1 BHAGYALAKSHMI COMMERCIAL CORPORATION AMEER ASRA AHMED
brd IMMIG:'I'IW ROLE OF SOCIAL MEDLA ON PARENTS ONLUINE CONTEST BUYING DECISION: A SPECIAL REFERENCE TO WIZKIDS CARNWAL AMEER ASRA AHMED
73 FINANCE A STUDY OM INVENTORY MANAGEMENT AND MATERIAL CONTROL TECHNICIUES AT SAI DESIGNERS Prof. SHASHIKUMAR C R
74 [20000MDOZ2  |B L SHARATH FINANCE A STUDY ON WORKING CAPITAL MANAGEMENT ON SURYA COLORS PRODUCT PRIVATE LIMITED Prof. SHASHICUMAR CR
75 |Imm!7 [CHIRANTH 5 [FAIKANCE A STUDY OM EFFECTIVENESS OF E-BANKING SERVICES ON CUSTOMER SATISFACTION WITH SEPECIAL REFERENCE TD ICICI BANK Prof. .3
76 |2000CMDOS0  |HARI PRASAD R | FINANCE A STUDY 0N OPTIONS TRADING AND STRATEGIES ON KIFTY 50 STOCKS Prof, SHASHIKUMAR CR
77 |I0COCMDOSS | MAT HEGDE lﬂwa A STUDY ON COMPARATIVE ANALY! SELECTED MUTUAL FUNDS AT SHALMALA SECURITIES Prof. SHASHICUMAR CR
_'rs_zmqm NAGELLA SABAREESH FINANCE & STUDY O PEAFOAMANCE OF SELECTED EQUITY MUTUAL FUNDS IN INDIA AT SHAREKHANS LTD Prof. SHASHIKUMAR CR
79 {2000CMDOS1  |PAVITHRA K [FINANCE (& STUDY OM RESK AND RETURN OF SELECTED BLUE CHIPS COMPANY STOCKS AT SHAREKHANS LTD Prof. SHASHIKUMAR CR
R0 | I0C0CMD111 | MANILINATH BHAT FINANCE A STUDY OM RISE MANAGEMENT [N BAKING SECTOR WITH REFERENCE TO HDFC BANK Prof. SHASHIKUMAR CR
81 |2000CMD126 IMI’DH&R B FINANCE [ASTUIDY ON FINANCIAL PERFORMANCE OF MUTHOOT FINANCE IN BANGALORE Prod, CR
20COCMDIS]  |TANZEEL HAYATH [FINANCE A STUDY OM FINANCIAL ANALYSIS THROUGH FUND FLOW STATEMENT AF CHARZERA TECH PRIVATE LIMITED Prof. SHASHKUMAR CR
A STUDY OM CLISTOMER FREFERENCES OF TWO-WHEELER BUYERS WITH SPECIAL REFERENCE TO MARKETING STRATEGIES OF ROYAL ENIFEELD BIKES Prof, SHASHIKUMAR C R
FINANCE | CHITICAL FUNDAMENTAL ANALYSIS OF YOU V RESEARCH PRIVATE LIMITED Dr. Sumera Aluru
& STUDY ON TECHNICAL ANALAYSIS OF FMCG MARKET AT STOCK L e
85 (2000CMDO25 |BATTAREDDY PRANEETHREDDY  [ANANCE |0 oo pur 110 R = =
20C0CM DARSHA NANTE A STUDY ON LU DITY MANAGEMENT IN PRIME DEVELOPNENTS .
:: mx: Gum: :(: :m B STUDY ON IMPACT OF 30 VIRTUAL TOURS AS MARKETTING STRATEGY AT BANGALORE REAL ESTATE COMPANY (BRC) s: m:“;
88 |20COCMDO52 | HARSHITH $ FINANCE A STUDY ON FINANCIAL PLANNING AND FORECASTING ON HDFC LIFE o S ry
25 |20000MD067 | MALAVIKA KUMAR KD FINANCE | A STUDY ON EFFECTIVE LIGUIDITY & PROFITARIITY MANAGEMENT AT SIRI TECHNO FABS . - e
50 |20C0CMD0B0_|NAVEEN C BRAHMASHETTAR FINANCE __|" STUDY GN ADVANCED FL AHALVEIS VX Y TYCHO INVESTING ON PHARMACEUTICM COMPANES B Sumera Alur
91 [20C0CMDD3]_|PETNIKOTI FINANCE A STUDY OM INVENTORY VALUATION AND MANAGEMENTAT HASMAG EQUIMENTS PVT LTD
AN EMPIRICAL ANALYSSS OF YES BANK PERFORMANCE & Gr. Sumera Al
52 [20CQCMDILY [RISHIV FINANCE | o7 pATINGS IMPACT ON STOCK PRICE ST
53 [20COCMD136_|SOUJANYAD FINANCE | STUDY ON CASH FLOW STATEMENT ANALYSIS OF HOFC BANK ey T
94 |2000CMD1I54 | THILAK K FINANCE A STUDY ON FINANCIAL F UNCE ANALYSIS AT oo MS;;PIS & DETERGENTS LTD YT T
55 |2000CMDLTE |ROHITH G KT (3 STUDY ON BRAND EQUITY OF BHARAT BENZ [TRIDEN T oV P
| S0 [26200P005 MSWARAY et :.fﬂ';%":m':;? ﬁﬁ‘.ﬂ i.”;'é'é.:ﬁﬁéﬁﬁ%:ﬂ: ﬁiﬁi”.gﬁ CUSTONIER ENGAGEMENT AND BUVING GECISIONS. A STUDY WITH REFERENCE TOMARUTE | o i p
97 [20COCMDO1S  [ANUSHA C Marketing | 00 e TXCT T
58 [20OCMDO21 |B BINDU k |CAMPAIGH EFFECTIVENESS OF WILDCRAFT SUPERMARKETS IN CONNECTING POTENTIAL CONSUMERS ::znﬁ:ﬁ::: — e Vinish P
99 [20COCMD031 ]cmurna KP [Marketing _|PROMOTIONAL PACKING FOR FMCG PRODUCTS: A STUDY WITH REFERENCE TO MANIUSHAEE TECHND




| 100 |20CO0MDOMS | FATHAM KHALEEL DIGITAL LEARNING PLATFORM AND CAREER ADVANCEMENT: A STUDY PERTAINING T0 UPGRAD Br. Vinizh ©
| 101 [20COCMDISE | KESHAVA FRABHUG K Morketing _|ROLE OF DIGITAL MARKETING ACTIVITIES IN INTLUENCING CUSTOMER PURCHASE INTENTIONS: PERSPECTIVE OF PAVITTA SPRINGS, BENGALUALH Dr. Virish P
ix mmuz ::ﬂ:“N:!:' Marketing |EKPLORING THE PERCLPTION AND EFFECTIVENESS OF DIGITAL MARKETING AMONGST CLIENTS OF JIVA AUTOMATION Dr. Vinish P
== FOCCICMDNT e Marketing |A REVIEW OF FACTORS INFLUENCING E-LLARNING ,LEARNER SATISFACTION AND ENGAGEMENT AT TEACHNOOK COMPANY Dr. Vinksh P
Erees L Marketing _|AN APPAISAL OF CUSTOMER ACQUISITION STRATEGIES AT IDM INSTRUMENTS PRIVATE LIMITED Br.vVinsh P
105 |20COCMD034 _|PRADEEP KUMAS N Marketing _|IMPACT OF AFTER SALES SERVICES ON CUSTOMER REVISTT INTENTION AT KIA MOTORS Dr.Vinish P
105 |2000CMD0S | PREETHI N Marketing | THE PROJECT ON STUDY OF BAAND LOYALTY OF THE COCACOLA COMPANIES B, Vinish P
:: 2OCOCMOL06_|RAKESH ':m& :::&w A STUDY ON IMPACT OF CUSTOMER RELATIONSHIF ON BRAND LOYALTY OF CUSTGMERS TOWARDS PRODUCTS/SERVICES OF CLEARTAR CONBANT Dr_Vinkh P
_ﬁl___ m‘“"ﬂ:‘%ﬂm - A STUDY ON CLISTOMER PREFERREL PAYMENT MODE TOWAADS PUACHASING GROCERIES AT RAVT'S GREENRIELD, HUBBALL Or. € B Venkata Krlsnna Prasad
20C0CNDG Ll A STUDY REGARDING INFLUENCE OF BRAND IMAGE OM COMSUMER BEHAVIOUR, WITH SPECAL REFERENCE TD APPLE PRIVATE LBAITED INDWA Dr.CB Prazad
110 |20000MDA1E_|RRAVIND v WKT A PROJECT REPORT ON MARKETING STRATEGIES ADOPTED DURING COVID-13 FOR SALES IMPROVEMENT WITH REFERENCE TO HYUNDAI COMPANT Or. € B Venkata Krishna Prasad
111 |20000MD025  [BASAPPA VUATASERHAR UMASREE |NAKT “MPACT OF CUSTOMER EXPECTATIONS AND PERCEFTION OF FASTFOGD OUTLETS IN BANGALORE AT JOULES TO WATTS BUSINESS SOLUTIONS Or. C B Venkata Krishna Prasad
112 [20600N0040 MKT A STUDY ON THE CUSTOMER RETENTION STRATEGIES WITH REFERENCE TO EUREXA FORBES WATER PURIFER Or. C BVenkata Krishna Prassd
| 143 | 20c00MDO5|roTHI wKT A STUDY ON INSURANCE AS A TOOL OF FINANCIAL PLANNING AT HOFC STANDARD LIFE INSURANCE Or. C B Venkata Krishna Prasad
| 112 |20nomnoer [KRAN S WIKT A STUDY ON INDIAN TAX REGIME AND RETURN FILNG Dr. C B Venkata Krishna Prasad
115 |2000CMDOT1 [ MEGHA CHALDHARY KT A STUDY ON ETHICAL ISSUES IN E- COMMERCE (FLIPKART & AMAZON) Or. C B Venkara Krishna Prasad
116 |20C0CMD0ES | NERA PATIL Wt A STUDY ON APACT OF MARKETING STRATEGIES ADOPTED BY BYIL'S THAOUGH DSSLCAMPAIGH. Or. C B Verkata Krishna Prasad
117 |20C00MD090 _[FAVAN RAD SHELKE MB [ A STUDY ON CASH MANAGEMENT AT 581 SENGALURW Or. C B Venkata Krishna Prasad.
118 [20000MO057 | PRASHANTH RAD SHELRE M == ;;—1;:;?" "CREDT SYSTEM AND EF FECTIVE MANAGEMENT OF NON PRODUCTIVE ASSETS AT PRAGATHI KRSHNA GRAMIN EANK, GAUTUBIDANUR BRANCH, CRIGABRLLAPURA | (-0
115 |20000MD103  |RAGHAY T PACHAPUR A STUDY OF VARIOUS MARKETING STRATEGIES FOR A NEW-TD-THE-AREA ORTHOPEDIC PRACTICE AT HOSFIRA CARE PVT. LTD Dr. C B Verkata Krishna Prasad
120|20C0CMDIEZ  [TELASHWINIM S Marketing Dr. B8 Venkatesh
121|20C00MDIET |V YASH KISHORE Ma [BRAND PREFEAENCE OF PROSPECTIVE C TOWARDS HERO MOTO CORP N HYDERABAD Or. B.A Venkatesh
122 | 20COCMOISE 1K Marketing ROLE OF SEDQ IN ONUNE ADVERTISING: A CASE STUDY OF DIGITAL WITH INDIAN CUSTOMERS
123[I0CO0MDIEL  [VENU SANKAS BANDLA A STUDY ON FOODS AND CONSUMPTION OF READY TO COOK FOOD PAODUCTS AMONG HEALTH-CONSCIOUS Cou?
124[30COCMDI1E |SANDESH DABGAR [T A PADIECT REFORT ON DEVELGPMENT OF RURAL DI5T CHANNEL FOR TATA CONSUMER PRODUCT LIMITED
125[20CO0MDIZE |SHASHANK S T [A STUDY OM EFFECTIVENESS OF ADVERTISEMENT AND PAO NAL OFFERS AT RELIANCE SMART
126 |20C0CMD14T | SYED ARBAT AN MET A STUDY ON CLIENT SATISFACTION AND BUYING BEHAVICUR WITH REFERENCE TO SECPOD PYT Lo
MAHALACSHM| MET (AN ATION STUDY ON TRATEGIES IN TOYOTA KIELOSKAR"
VINAY KM it [A STUDY ON ADVERTISEMENT AND ITS MPACT ON SALES AT BAJA ALLIANZE LIFE INSURANCE COMPANY LTD, HASSAN,
YESHMA WS MET A STUDY ON IMPACT OF ACTIVITIES THROUGH DISCOVERY SCHOOL SUPER LEAGUE [D551) WITH SPECIAL REFERENCE TO BYIU'S, BANGALORE.
NEHA DODDAMAN MXT [STUDY OM IMPACT OF PSYCHOLOGICAL FACTORS ON CONSUMER SEHAVIOUR DURING ONLINE SHOFFING.
BHANUSHREE | HEM A BRIEF STUDY ON METACONGITIVE SKILLS METHODS T DEVELO? AMONG MANAGERIALSTUDENTS Dr. Seikanta Murthy
CHANDRASHEKAR T M HEM A BRIEF STUDY ON STRATEGY DEVELOP HIGHER ORDER THINKING SXILLS [HOTS) IN MANAGEMENT STUDENTS Dr. Saikanta Murthy
0COCM FER KRISHIAN M HiM A STUDY OF AND STRATEGIC BRACTICES IN CREATING POSITIVE WORKPLACE CULTURE AND ITS IMPACT ON PRODUCTIVITY Or. Srikanta Murthy
132 |2000CMD112  [RENURA A HAM A STUDY ON EMOTIONAL INTELUGENCE AND QUALITYY OF WOAK UFE BALANCE AMONG THE EMPLOYEES IN MIVEN MAYFRAN C PYTLTD. Dr. Srikanta Murthy
135]2000CM0115 |SANKET MALANI [meT [& STUDY IN EFFECTIVE MARKETING COMMUNICATIONS STRATEGIES OF K12 TECHNDLOGIES D, Seikanta Murthy
136[20COCMOLI7 |SHVAPRASAD R GANIGER [T 4 STUDY ON ADAPTABILITY QUOTIENT OF EMPLOYEES WITH REFERENCE TO WORL FROM HOME. or. Srikanta Murthy
137|20COCMDI30 [SHREEPAD EHAT BALEHITTALL HRM 4 STUDY ON EMPLOYEE AETENTION AND IT5 DISCOVERING FACTORS [N STARTUP COMPANIES. or.
us1mcmnun SONA S EARKD kT 4 STUDY ON MANAGING OAGANISATIONAL CHANGE WITH SPECIAL REFERENCE TO INFORMATION TECHNOLOGY INDUSTRY Dr. Srikanta Murthy
130[2000CMD141_|SUIANA [T [A STUDY ON CUSTOMER LOYALTY IN NETWORK INDUSTRY [MODICARE) Dr. Srikkarta Murthy
ﬂ 20COCMOLAT  [SUSHMITHA M HEM A STUDY ON EMPLOYEE ATTITUDE TOWARDS MOMETARY AND NON MONETARY INCENTIVES. D, Srilkanta Murthy
141 [20C0OCMD164 | VIDYA SAGRA T Hi [RESEARCH ON HOW OAGANIZATIONAL CUILTURE INFLUENCES EMPLOYEE PERFORMANCE IN FOOD INDUSTAY, or.
142 [20C0CMDIES _[ViNaY DG WET EFFECT OF SOCIAL MEDIA AND BRAND EQUJITY ON ONLINE PURCHASE WITH REFERENCE TO BANGALDRE O, Seikanta Murthy
143 | 0COCMDLT]  [YUGANDHAR M Finance A STUDY ON OF FUNDS IN KOTAK MAHEMDRA BANK Prof. X 5 Gopal
144 |2000CMD172_[YUKTHIHU Finante A STUDY ON COMPARATIVE ANALYSIS CF MUTUAL FUNDS - PRIVATE SECTOR vs PUBLIC SECTOR Prof. XS Gopal
145 [20C0CMD165 | YASHASHWINI C Finance  [A STUDY DN COST AND REVENUE ANALYSIS WITH REFERENCE TO BANGALGRE METAOPOUTIAN TRASPORT CORPORATION prof. K S Gopal
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