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Abstract:

India's automotive industry is one of the world’s largest in terms of sales volume and production.
Although in 2019-20 has seen the biggest de-growth as per ICRA. This industry constitutes of all
kinds of motor vehicles including the four wheelers (irrespective of what fuel is used), two wheelers
and electric motor vehicles as well. For the purpose of research, the passenger segment of the motor
vehicles sold in India is taken. The increase in the income of middle class and the growth in the young
demographic have been very impactful in the demand of automobile in India. Motor vehicle loans
would refer to as the sum taken as credit from financial institutions, banking or non-banking, for the
purpose of purchasing the motor vehicle which is demanded by the customer. The methodology used
in this paper is statistical fools (Regression, Correlation, ANOVA, Reliability tests, graphical
presentations etc.) to identify the relationship between the demand of the passenger vehicles and the
different factors that have been taken to study, such as consumer behaviour, easy financing and
income level. This study would aid rivals in the industry in determining which considerations
customers value the most when buying a car, resulting in increased domestic demand and export.
The paper would also be useful to financial institutions and non-bank financial companies in
determining what consumers demand from credit facilities, and the level of information they have
about them.

Keywords: Automobile Industry, Consumer Behaviour, Income Level, Passenger Cars, Vehicle Loans.

Introduction

This research paper constitutes of various reasons which can affect the sales figures of passenger
segment of the motor vehicles. This research paper talks about the effects and trends in sale figures of
such vehicles since the year 2011.

In terms of both sales volume and production, India's automotive industry is one of the world's
largest. India's economy is one of the world's fastest growing, and the automobile industry is one of
the key drivers of the couniry's economic growth. In terms of demographics India’s car industry is
well-positioned for growth both economically and technologically, serving both rising markets.
Almost every globalcar manufacturer now has a presence in the country. With approximately 3.99
million passenger and commercial vehicles sold in 2019, India surpassed Germany as the world's
fourth largest car market. By 2025, India is predicted to overtake Japan as the world's third largest
auto market. The automotive sector benefits from a number of factors, including low-cost skilled
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